
                                           

 

VACANCY 

Title: Videographer and Editor 
Full Time 

 
As a founder member of the Football League (EFL), Bolton Wanderers is a football club that is 
internationally renowned, having played in all four professional leagues of English football, as well as 
winning the FA Cup on four occasions. 
 
Based at the University of Bolton Stadium, the club also operates a training ground and Academy at 
Lostock. 
 
Following the acquisition of the club in 2019, Football Ventures (Whites) Ltd owns Bolton Wanderers 
as well as Bolton Whites Hotel and under the chairmanship of Sharon Brittan is moving towards an 
exciting and sustainable future. 
 
Bolton Wanderers Football Club is an Equal Opportunities Employer. We are committed to the 
principle of equal opportunities in employment and our employment policies  
 
BWFC seek to ensure that all children and young people are protected and kept safe from harm while 
they are with staff and volunteers within Bolton Wanderers activities.  Everyone at Bolton Wanderers 
have a safeguarding responsibility to all work colleagues, fans and any vulnerable adults and children. 
 
Bolton Wanderers is looking to appoint a Videographer and Editor to work within its media and 

marketing team. 

The role requires a natural creative, eager to find and tell the story. They will be experienced in using 

Adobe Premier Pro editing software and delivering high quality broadcast packages. The successful 

candidate will be expected to help formulate and drive new and innovative content across all the 

club’s media and marketing channels. 

The successful candidate would be expected to work on all match days, home and away, to cover 

Bolton Wanderers’ fixtures and to play a key role in the media team’s match-day output. They will also 

be expected to work closely with the club’s marketing department to develop and deliver non-football 

content.  

Experience in the sport industry and a degree in media is essential, as well as meticulous attention to 

detail, a flair for fresh ideas and the proven skillset to deliver them. 

The role will involve operating collaboratively as part of a team but also requires the initiative to work 

alone to generate and activate content ideas. 

Main areas of responsibility: 
 

 Film and edit creative football and non-football content for BWFC’s official media and social channels.   

 Work all first team match days, both home and away, videoing the game itself, capturing player and 

manager pre and post-match interviews and playing a key role in delivering the media team’s match 

day output.  

 Video and edit engaging football-related content outside of match days to be used across club 

channels including press conferences, interviews and behind-the-scenes features.  

 Work with the club’s marketing department to deliver non-football campaigns (e.g. ticketing and 

retail), adverts, promotional content and PR features.  



 Responsibly utilise club social media channels and potentially provide web copy when required to 

inform, entertain and engage with supporters, customers and stakeholders. 

 Liaise with media and marketing departments to ensure concepts are delivered within the required 

timeframe and content produced is in line with strategy.  

 Contribute storyboard and develop content to drive traffic and interest to the club’s media platform.  

 Working collaboratively with colleagues, be prepared to edit and re-edit footage to ensure the 

required brief is met.  

 
This position comes with health care and pension package after a probation period.  Development 

opportunities will also be offered for this role.  If you want to challenge yourself please send your CV 

and a covering letter to Sue Mitton at smitton@bwfc.co.uk 

 

Closing date for applications is 5pm on Thursday 20th January.  
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